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KEY FIGURES 2015

2015" 2014 2013 2012

Available hall space, Messe Miinchen m? 180,000 180,000 180,000 180,000
Available open-air space, Messe Miinchen m? 425,000 425,000 425,000 360,000
Available exhibition space,

MOC Veranstaltungscenter Miinchen m? 37,400 37,400 37,400 37,400
Trade fairs and exhibitions? 13 13 16 15
Guest events 206 202 203 230
Gross space? m? 2,257,083 2.230,447 2,724,250 2,401,080
Turnover ratio 11 11 13 12
Net space (rented) © m? 765,710 747,865 1,171,016 755,827
Total number of exhibitors 33,772 33,082 36,400 35,047
of which from abroad 8,974 8,692 10,344 8,738
Total number of visitors 1,942,259 1,802,647 2,313,701 1,778,466
of which from abroad 288,698 226,466 460,104 241,590
Sales Messe Miinchen GmbH Mio. EUR 230.2 223.7 309.5 221.9
Group sales Mio. EUR 277.4 309.4 353.0 298.4
EDITDA Messe Miinchen GmbH" Mio. EUR 83.6 68.8 112.9 66.7
Employees Messe Miinchen GmbH?® 656 621 603 567
Group employees ® 968 898 842 785

Due to extreme differences in the number and structure of the events held each year, the key figures for any given year are only comparable to a limited extent.

1) Unless otherwise stated, figures relate to all events at Messe Miinchen (including the ICM — Internationales Congress Center Miinchen), at Bauzentrum Poing

and at the MOC Veranstaltungscenter Miinchen

2) Messe Miinchen GmbH events only, excluding other third-party events (guest events)

3) 109 guest events at the exhibition center (of these, 84 at the ICM), 97 at the MOC Veranstaltungscenter Miinchen

5) Ratio of occupied total hall space (gross) and hall capacity of Messe Miinchen and the MOC Veranstaltungscenter Miinchen

)
)
4) Occupied hall space and outdoor space
)
)

6) Rented space (hall space and exhibition grounds) including approx. 5% special show space; excluding the ICM — Internationales Congress Center Miinchen,

guest events and Bauzentrum Poing

7) Earnings before interest, taxes, depreciation and amortization—domestic only

8) As of 2013, also includes the average number of temporary staff members




RESULTS OF TRADE-FAIR EVENTS

IN 2015

ABROAD

Trade-fair event 2015 Exhibitors Percentage Visitors Percentage Net space
abroad of exhibitors of visitors in m?
from abroad from abroad
ANALYTICA ANACON INDIA &
INDIA LAB EXPO 225 29 7,003 1 4,377
ANALYTICA VIETNAM 95 73 3,523 1 1,162
BAU CONGRESS CHINA 53 - 3,023 1,800
BAUMA CONEXPO AFRICA 616 64 14,311 13 35,062
ELECTRONICA CHINA +
PRODUCTRONICA CHINA 1,006 29 55,365 2 24,689
ELECTRONICA INDIA +
PRODUCTRONICA INDIA 353 - 15,435 1 5,098
ELECTRONIC ASIA 500 - 30,000 - -
IE EXPO 1,085 27 40,046 2 23,708
IFAT ENVIRONMENTAL
TECHNOLOGY FORUM AFRICA 116 59 2,273 11 2,479
IFAT EURASIA 228 54 10,977 13 7,163
IFAT INDIA 136 56 4,142 1 1,762
INDIAN CERAMICS 157 53 4,052 4 3,162
ISPO BEIJING 434 12 29,948 3 40,000
ISPO SHANGHAI 354 12 18,957 6 11,091
LASER WOP INDIA 147 37 6,066 - 1,369
LASER WOP CHINA 698 18 40,291 5 16,785
LOGITRANS ISTANBUL 220 49 16,715 17 5,670

Total

Only brand-name fairs of Messe Miinchen

6,423

29

302,127

145,377

RESULTS OF TRADE-FAIR EVENTS

IN 2015

IN MUNICH

Trade-fair event 2015 Exhibitors Percentage Visitors Percentage Net space
in Munich of exhibitors of visitors in m?
from abroad from abroad

BAU 1,988 32 254,441 30 122,324
CERAMITEC 594 62 14,324 60 20,750
EXPO REAL 1,707 24 37,800 28 37,352
F.RE.E 1,194 43 118,000 2 33,769
INHORGENTA MUNICH 1,026 44 26,387 32 29,537
ISPO MUNICH 2,529 86 83,223 64 112,505
IT2INDUSTRY@PRODUCTRONICA 26 38 2,800 19 226
LASER WOP 1,227 61 31,279 56 26,355
LOPEC 133 49 2,327 49 1,363
OILS + FATS 51 53 503 65 900
PRODUCTRONICA 1,160 46 37,191 52 42,812
TRANSPORT LOGISTIC 2,050 48 55,438 41 63,955
TRENDSET SOMMER 1,100 21 30,467 10 50,000
TRENDSET WINTER 1,067 20 34,881 14 50,000
HEIM+HANDWERK

INKL. FOOD & LIFE 1,116 23 135,414 1 35,947
IBA 1,309 66 77,814 64 79,573
INTERNATIONALE

HANDWERKSMESSE

INKL. GARTEN MUNCHEN 1,001 21 130,939 2 35,175
OPTI 528 50 25,671 27 23,167
Bauzentrum Poing 59 8 89,048 - -
Guest events, Messe Miinchen 5,343 - 216,786 - -
Guest events, MOC

Veranstaltungscenter Minchen 8,564 - 416,031 - -
ICM — Internationales

Congress Center Miinchen - - 120,000 - -

Total

33,772

47"

1,942,259

31

765,710

1) The percentages of exhibitors and visitors from abroad relate only to Messe Miinchen’s own events
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STATE MINISTER
ILSE AIGNER

“Everyone benefits from
the splendid reputation

of Messe Munchen.
Owing to its international
involvement, it is a
recognized and respected
ambassador for Munich
and Bavaria across the
world.”

LORD MAYOR
DIETER REITER

“Messe Muinchen
represents an important
economic factor for the
City of Munich and the
entire region. It creates
jobs and generates
sales way beyond the
company itself.”

FOREWORD BY THE SUPERVISORY BOARD

PERFECT AMBASSA-
DOR FOR MUNICH
AND BAVARIA
ACROSS THE WORLD

In 2015, Messe Miinchen again showed that it is a mainstay of the
economy in Munich and Bavaria. Not only for the big global players,
but also and especially for smaller businesses, Messe Minchen
provides indispensable sales and marketing platforms with its trade
shows at home and abroad—and is a reliable guide in entering new
markets. Messe Miinchen represents an important economic factor
for the City of Munich and the entire region. It creates jobs and gen-
erates sales way beyond the company itself. Everyone benefits from
the splendid reputation of Messe Miinchen. Owing to its international
involvement, it is a recognized and respected ambassador for Munich
and Bavaria across the world.

This success is also expressed in numbers, which are not to be taken
for granted in the exhibition scene. For the sixth successive year,
Messe Miinchen in 2015 operated in the black, despite the still high
principal repayment for the construction of the new exhibition center.

Everyone can be proud of that. By itself, the company is thus able to
finance the completion of the exhibition center by constructing two
new halls with a capital expenditure of EUR 105 million. From June
2018 onwards, eighteen halls will be available with a total of 200,000
square meters of exhibition space.

With this repeated successful performance, Messe Miinchen reaf-
firms the trust we have placed in the competence of the company
and its staff. The Supervisory Board wishes Messe Miinchen every
success again in the year 2016.

ON BEHALF OF THE
SUPERVISORY BOARD

STATE MINISTER
ILSE AIGNER
Chairman

LORD MAYOR
DIETER REITER
1st Deputy Chairman

HEINRICH TRAUBLINGER
Additional Deputy Chairman

STEFAN OSTERMEIER
Additional Deputy Chairman




FOREWORD BY THE MANAGEMENT BOARD

STRONG IN MUNICH,
IN DEMAND
WORLDWIDE

DEAR READER,

2015 was a significant and very successful year for us. We took
the last major step that will lead Messe Miinchen to financial inde-
pendence. With a great effort from the entire Group, we created the
preconditions for the attainment of our strategic objective in 2016: not
to be dependent on subsidies from our two main shareholders, i.e.
the Free State of Bavaria and the City of Munich. Notwithstanding a
still high principal repayment for the newbuild of the exhibition center,
we will be operating in the black in 2016 for the seventh year in a row.

The Messe Miinchen Group is so financially strong by now that the
most important acquisition in the company’s history was concluded
in December 2015: the purchase of the construction machinery fair
CTT Moscow, the biggest trade show in Russia. This acquisition was
the culmination of a very gratifying year. A further highlight was the
purchase of the extremely successful consumer fair ‘The 66’.

We owe this positive outcome to our successful growth and efficiency
program. This splendid result is impressive proof of the strength that
lies in our corporation and our events.

The past year demonstrated once again that our strategic course is
the correct one: strengthening our leading shows at the home loca-
tion and expanding selectively in growth markets of the world. Our
potential for growth lies abroad; with our international involvement,
we strengthen and safeguard our trade shows at home. In 2015,
we celebrated three successful premieres abroad: IFAT Eurasia in
Ankara, ISPO Shanghai, and IFAT’s first platform in Johannesburg.

1

This year also boasted several highlights. In Munich, these includ-
ed ISPO MUNICH, where the new segment ‘Health and Fitness’
is growing continually. BAU filled all available halls and recorded
more than 250,000 visitors for the first time. In spite of the rail strike,
transport logistic achieved a new visitor record. LASER World of
PHOTONICS grew to occupy an additional hall. At EXPO REAL,
the property industry discussed affordable living. And productron-
ica displayed the impressive innovative strength of the electronics
manufacturing industry.

At Messe Minchen, local and global success go hand in hand. So
even in the cyclically weaker year of 2015 in terms of trade shows
held, we managed to be among Germany’s most successful trade
fair organizers again and a venue for top congresses that is in de-
mand throughout the world. Messe Munchen's continued growth in
2015 is impressive: by 2.3 percent in terms of exhibitors overall, by
4.8 percent in exhibitors from abroad, and 2.5 percent more visitors.
We are all proud of that.

Over and above our day-to-day business, three further subjects re-
quired our close attention in 2015. In September, we took in around
17,000 refugees at short notice. Messe Miinchen has since become a
founder member of the nationwide network ‘Unternehmen integrieren
Fluchtlinge’ (‘Companies integrate refugees’).

A second subject is the transport infrastructure for the exhibition
center, which needs improvement. That is why we initiated the

FOREWORD BY THE MANAGEMENT BOARD

The Management Board of Messe Miinchen (from left): Stefan Rummel, Falk Senger, Klaus Dittrich, Monika Dech, Gerhard Gerritzen, Dr. Reinhard Pfeiffer

suburban rail transport alliance ‘S-Bahn-Biindnis Ost’ together with
surrounding municipalities, the districts and two Chambers. Our ob-
jective is to develop S2-Ost as a four-track line to the exhibition center
with our own suburban rail station.

And thirdly, we founded a strong network of female entrepreneurs and

women in top positions: the slogan is ‘Frauen verbinden’ (‘Women
link up’). Over 300 women have since joined it.

. S

KLAUS DITTRICH
Chairman & CEO

‘%W i

GERHARD GERRITZEN
Deputy Managing Director

(. S

FALK SENGER
Managing Director

ikt %/

DR. REINHARD PFEIFFER

"

We will carry on the success of last year with fervor and expertise—
for the trade fair, for Munich and for Bavaria. How and where we are
involved abroad, why we must expand internationally: those are the
subjects of this Annual Report that we wish to share with you.

%Zkz(w/

STEFAN RUMMEL

Deputy CEO Managing Director

(/zow'@&%

MONIKA DECH
Deputy Managing Director



MILESTONES MILESTONES

MILESTONES 2015

Last year, over 1.9 million visitors came to a total of 217 Messe Munchen events at the exhibition center,
the ICM — Internationales Congress Center Munchen and the MOC Veranstaltungscenter Munchen.
But numbers are by no means everything. There are events and initiatives that set trends far beyond
2015—as genuine milestones.

TRANSPORT ALLIANCE

Messe Miinchen and the municipalities in the east of Munich

have a common problem: they are insufficiently connected with
public transport. So in summer 2015 on the initiative of Messe
Munchen, the cross-party ‘S-Bahn-Biindnis Ost’ was formed—a
transport alliance that is also supported by the Chamber of |

‘T H E 6 6’ N OW B E LO N G S Industry and Commerce and the Chamber of Crafts for Mu-

. nich and Upper Bavaria. Their joint objective: to develop the
TO M E S S E M U N C H E N rail route between Riem and Markt Schwaben as a four-track

line, and to get the exhibition center its own suburban railway

Messe Minchen takes over Germany’s biggest station. Federal Minister of Transport Alexander Dobrindt and
A NEW |S PO over-50s fair ‘The 66’. What began in 2005 with Bavaria’s Minister of Internal Affairs Joachim Hermann have
110 exhibitors at the MOC Veranstaltungscenter confirmed their support.

FOR CHINA

The success story of ISPO con-
tinues. At its first edition, ISPO

Minchen is now the leading fair for the target
group of the over-50s. Most recently, it recorded
475 exhibitors and more than 47,000 visitors. This

. successful fair is geared to the needs of active best
SHAN_GHAI meets with an oyer- agers. It offers information and entertainment on
whelming response. The premiere

of this sporting goods fair impress- ;hnedslsgﬁci:;ssfgstourism, sports, wellness, finance ENVIRONMENTAL

es around 19,000 visitors and 354 ’

exhibitors and presents the latest T E C H N O LO GY—

products from 473 brands. The NEW HUB FOR
EURASIA

industry was calling out for this

second ISPO in China alongside

ISPO BEIJING. ISPO SHANGHAI

is the answer for China’s growing Impressive start in Ankara: with 11,000

sports and outdoor market—and an visitors from 75 countries and 228 ex-

indispensable platform for the latest hibitors from 19 lands, IFAT Eurasia

trends in clothing and equipment. celebrates a most successful premiere.
Right from the beginning, this new en-
vironmental technology fair for the Eur-
asian market establishes itself as the

central business platform of the sector.

IFAT Eurasia is Messe Minchen’s sec-

ond event in Turkey. |
. Tal
-
\ l - -FH-'_'-D’..-
=

THE CONSTRUCTION MACHINERY
CLUSTER EXPANDS

Messe Miinchen buys CTT EXPO Moscow, the fifth largest construction machinery A| RT E C TA K E S O F F | N M U N | C H

fair in the world. With the biggest and most important new acquisition in its history,

Messe Miinchen thus consolidates its role as the world’s leading organizer of con- The aerospace fair AIRTEC is here to stay as a regular guest in Bavaria. For its tenth birthday,
struction and mining machinery fairs. In addition, Messe Miinchen supplements its it moved from Frankfurt to Munich—where its premiere was completely booked out. By moving,
construction machinery cluster worldwide to include Russia’s biggest show. The AIRTEC now takes place at the center of one of the most important and traditional aerospace
former owner Alexey Striganov and his team stay on as our partners with their regions. For Bavaria as an aeronautics location, this international fair is of great benefit. About
knowledge and contacts. 6,800 aerospace experts from 46 nations met at the Munich premiere.

WOMEN
LINK UP AND
SUPPORT

Monika Dech (r.), Deputy
Managing Director of Messe
Minchen, and entrepreneur
Margot Dittrich (l.) have found-
ed the new network ‘Frauen
verbinden’ (‘Women link up’).
At the successful initial event,
about 150 women from busi-
ness, government, science and
the media come together at the
Oktoberfest. This platform is to
enable top female managers
to network and provide mutual
support across subjects and
sectors.




MUNICH IS THE BASIS
FOR ALL OF THE TRADE
FAIR ORGANIZER'S
ACTIVITIES. AND NOT
ONLY FOR EVENTS IN
THE CITY OF MUNICH:
BUILT UP FROM THERE
IS A GLOBAL NETWORK
THAT EXTENDS VIA THE
SUBSIDIARY COMPANIES
AS FAR AS CHINA, INDIA,
RUSSIA, SOUTH AFRICA
AND TURKEY.

ABROAD, MESSE
MUNCHEN PURSUES ITS
COURSE OF DYNAMIC
GROWTH. AND THE HOME
LOCATION ALSO GAINS
FROM THIS.




OUR STRATEGY ABROAD

INTO THE
MARKETS

WORLD—ON BEHALF

GROWTH
OF THE

OF MUNICH

At the beginning was the courageous decision by the shareholders of Messe Munchen: to build a new, large
and state-of-the-art exhibition center. This confidence in the allure of trade shows and in the competence of
the company has since been reaffirmed. Thus Messe Minchen operated in the black in the year 2015 for the
sixth time in a row and will do so again in 2016. The company has now become firmly established in the most
important growth markets of the world, it enjoys an excellent reputation internationally and customers show great
confidence in it. Today, Munich is among the most important exhibition locations in the world.

The success of Messe Munchen is based on two firm pillars. The first
of these is the home location of Munich with one of the world’s most
modern exhibition centers, with the ICM — Internationales Congress
Center Minchen, and the MOC Veranstaltungscenter. Here Messe
Munchen has continually gained in strength and international pres-
ence since its move to the grounds in Riem in 1998.

But that alone is no longer enough in the trade-fair industry of today.
And so the second pillar is the company’s involvement internationally.
In order to keep developing the leading Munich fairs and protect them
against competitors, Messe Miinchen must now be positioned inter-
nationally as well. For this purpose, the company has set up about
a dozen subsidiary companies. Through these, it is represented in
the most important growth regions: China, India, Turkey, South Africa
and Russia. In addition, almost 70 foreign representatives covering
more than 100 countries throughout the world. This goes to make
up a perfect global network.

So today, Messe Miinchen has a distinctive logo: Connecting Global
Competence. Because strengthening the home location, expanding
the core business and growing abroad at the same time—all of this
is inextricably linked in the global world of today.

The development of Messe Miinchen’s activities abroad

Since the time Messe Miinchen became active abroad, the number
of exhibitors and visitors coming to Munich from these countries
has risen continually. Vice versa, the big growth potential today is
abroad. Klaus Dittrich: “That’'s why there’s no alternative to interna-
tionalization for us.”

Messe Munchen commenced its international activities around the
turn of the millennium. At a time when other trade-fair companies
were already becoming active abroad in the 1990s, in Munich the new
exhibition center had to be planned and built in Riem. Over years, all
efforts were concentrated on this. Klaus Dittrich: “We have caught
up massively in the meantime.” Thus Messe Minchen organized
a total of 17 events abroad in 2015, all of them occupying leading
positions in their sectors.

In 2015, Messe Miinchen celebrated four big premieres abroad: in
April, IFAT Eurasia in Ankara; in July, a second ISPO was launched
in Shanghai (ISPO China in 2005 was Munich’s first sporting goods
show in China, called ISPO Beijing today). In September came IF-
AT'’s first platform in Johannesburg, and in October, India Lab Expo
together with analytica Anacon India for the first time.

OUR STRATEGY ABROAD

oy,

wINDIALABEXFC

Messe Miinchen’s international involvement—such as here in Hyderabad, India—is of crucial importance for the
company. The timeline below shows the first year in which the respective fairs abroad were held

& jica India
(V] electronica Indi

. o = &, electronica China . ) Py P bauma
AN Qe ST Mo B g BB @meon. fie @ e LE2 all
| | | | | | | | | | [
1997 2000 2001 2002 2002 2002 2003 2004 2004 2004 2005 2006 2007 2009 2009 2011 2011
electronicAsia componex/ Opening of bauma China electronica + analytica analytica Air Cargo transport logistic |IE expo ISPO LASER WoP drink electronica + analytica BAUMA logitrans
electroniclndia SNIEC productronica China Anacon India China China (until 2011 China CHINA technology productronica Vietnam CONEXPO
China IFAT China) India India INDIA
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OUR STRATEGY ABROAD
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bauma locations worldwide

IFAT locations worldwide

MUNICH

EXHIBITION LOCATIONS WORLDWIDE
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An important milestone on the way to this successful development  the environmental technology fair IFAT, drinktec, transport logistic @)
was the year 1998. With the opening of the new trade-fair centerin ~ and ISPO are obvious choices for this. At the same time, Messe
Riem, Messe Minchen boasted one of the most modern, attractive ~ Minchen focuses on substantial core regions. These are currently
and functional exhibition venues in the world. Immediately after that, China, India, Turkey, southern Africa and Russia. “So apart from their SHANGHAI
the move into business abroad began. Both steps were decisive  own financial success, the trade shows abroad also strengthen the
for the future of Messe Miinchen and the entire region. Because  key trade shows in Munich”, explains Klaus Dittrich. y
only through this synergy could the company attain its leading inter- AHMEDABAD
national position—and safeguard the existence of its world-leading  The success of this international involvement can be quantified. For \ mmbomTT GUANGZHOU
events in Munich. example, 462 visitors came from China to bauma in Munich in 1998; Sl UL T

in 2013, the figure was already 3,174. The number of exhibitors B e
Today, Messe Miinchen organizes almost 30 events abroad. The  from the People’s Republic went up from four to most recently 350 - o HONG KONG
first foreign event was in held 1997: electronicAsia in Hong Kong. In  in the year 2016. In total, the share of visitors from abroad at events MUMBAI - RN
the year 2000, this was followed by componex/electronicindia (since  in Munich increased from 13 to 31 percent between 1999 and 2015,
2009: electronica India and productronica India). Together with the  and the number of exhibitors from 34 to 46 percent. This growing HANOI
trade-fair companies from Hanover and Diisseldorf as well as a Chi-  international participation strengthens not just Messe Miinchen but HYDERABAD
nese partner, Messe Miinchen opened an exhibition center of its own  the entire Munich region.
in Shanghai in 2001: the Shanghai New International Expo Centre BANGALORE HO CHI MINH CITY
(SNIEC), the company’s only center outside Munich. In 2002, the first ~ This positive development is also reflected in the volume of sales. In
bauma China took place there. This successful show now occupies 2010, the company set itself the target of increasing the proportion of
an area of 300,000 square meters at SNIEC, making it the second  business abroad to 22 percent of Group sales—an increase of one
largest event in the Group. In 2001, logitrans was the first Munich fair ~ half—by 2016. This target has already been achieved.
in Turkey. In South Africa, Messe Miinchen started off in Johannes-
burg in 2013—likewise with a bauma event. The purchase of CTT  With this concept, Messe Miinchen has become an established name
Moscow in 2015 was the biggest and most important acquisition in ~ globally and a valued partner. For years, it has also been in demand
the history of Messe Miinchen. This is its first involvement in Russia.  as an adviser in the construction of new exhibition centers—currently

; . . JOHANNESBURG

for two projects in India and Turkey.
Assistance abroad is provided by its subsidiary IMAG. It engages in
markets that are smaller but can gain in importance in the medium  Inits involvement abroad, Messe Muinchen also sees itself as partner
term, such as in Iran, Vietnam and Nigeria. to its customers who want to present themselves on high-quality ex-

hibition platforms in the most important growth regions of the world.
With its global strategy, Messe Munchen concentrates on its  Klaus Dittrich: “They value our exhibition know-how, the excellent Out into the world on behalf of Munich:
strengths: shows in the capital goods, technology and high-quality ~ service we provide, and the high standard of quality of events at the the map shows all cities abroad where
consumer goods sectors. Especially bauma, the electronics fairs, Munich location.” Messe Miinchen now organizes events.

- bauma A e X H A A - e R, 1 Cooperaton i
Eﬁf&“p‘&".cs o mEvERAS b conexeo IFT“;II; _PBAU__ [l rinksecetony = Q } DI d/voiaLasExro !ﬂ?&!ﬂlﬁg IF;;.CI; ":u‘r;-!; B I1SPO- e !,,%)%SP: FﬂTMT L e
| | | | | | | | | | | T
2012 2012 2013 2013 2014 2014 2014 2014 2015 2015 2015 2015 2015 2015 2016 2016
LASER WoP  CHINA BREW BAUMA IFAT India BAU Congress  food & drink SeSa Build Indian India Lab Expo PeriLog IFAT Africa IFAT Eurasia ISPO |IE expo CTT Moscow  CTL — Cargo
INDIA CHINA BEVE- CONEXPO China (BCC) technology (until 2015 Ceramics (until 2016 SHANGHAI Guangzhou Transport
RAGE (CBB) AFRICA Africa (fdt) Seismic Safety) IETF Africa) Logistics
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INTERNATIONAL GUESTS AT THE HOME LOCATION

INTERNATIONAL GUESTS AT THE HOME LOCATION

REGIONS ABROAD
MAKE MUNICH
STRONG

Since Messe Munchen became active abroad, the numbers of exhibitors and visitors from the corresponding
regions have clearly increased in Munich too. This strengthens the home events and the exhibition location

INCREASE IN EXHIBITORS AND VISITORS IN MUNICH
FROM ABROAD

The great increase in the number of trade-fair participants from abroad at
events in Munich is illustrated by the graphics. On this page, they show the
tendency for all events in Munich together. The basis here is the years of
bauma (which takes place every three years).

TOTAL EXHIBITORS FROM ABROAD

of Munich. IN BAUMA YEARS 9,659
9,027
10,000
8,465
With its selective involvement abroad, Messe Miinchen strength- In 1999, 551 visitors and 37 exhibitors came to Munich from China; 8.098
ens its leading fairs and thus its home location. In growth markets  in 2015, the figures were 5,815 visitors and 648 exhibitors. 9 000 ’
abroad as well, it demonstrates its competence as an experienced ’ 7,553
international organizer of major events. That makes it a strong and  The share of visitors from abroad at the company’s own events in
trustworthy brand in the global exhibition business in which it has  Munich in 2015 was 31 percent, with foreign exhibitors accounting 8.000 6,998
participated actively since 1998. for a share of 47 percent. '
The tables on the next pages verify the sharp increase in the number  Altogether, events in Munich recorded an increase over the previ- 7 000
of exhibitors and visitors from abroad in Munich since then. For in-  ous year again in 2015 (exhibitors up by 4 percent, visitors by 11 ’
stance, the number of visitors from China at ISPO MUNICH increased  percent). This is due most of all to the growing number of customers
fifty times over (from 40 to 2,058) between 1998 and 2015. from abroad. 6 000
5,000
1998 2001 2004 2007 2010 2013
450,117
500,000
409,545
450,000
400,000 330,228
350,000 276,619 279,651
300,000 222,279
250,000
200,000
1998 2001 2004 2007 2010 2013
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PORTRAITS OF OUR INTERNATIONAL LOCATIONS

I
l Events Locations Total stand space in m?
N 14 4 685,605
il Air Cargo China | analytica China | BAU Congress China | bauma
-.‘ China | electronica China | productronica China | LASER World of
PHOTONICS CHINA | IE expo (Guangzhou, Shanghai) + Shanghai Shanghai: 542,713
I I I I ISPO BEMUING | ISPO SHANGHAI | PeriLog — fresh logistics Asia | * Beijing Beijing: 122,500
— transport logistic China | electronicAsia (Hong Kong) » Hong Kong Hong Kong: 10,392
| e Co-organizer: CHINA BREW CHINA BEVERAGE (CBB) « Guangzhou Guangzhou: 10,000

Surging crowds: sports is becoming increasingly
popular in China, as was obvious again at ISPO BEIJING.
The trade show has been held since 2005

CHINA—A BASTION
OF STRENGTH

China is the growth region where Messe Munchen is most strongly represented outside Germany. This success
story began in 2002 in Shanghai. In the meantime, Messe Minchen organizes 14 of its own events at four loca-
tions in the Middle Kingdom. It thus takes up a strong position in the land. In Shanghai, Messe Munchen has its
own exhibition center together with partners: the Shanghai New International Expo Centre (SNIEC), built around

the turn of the millennium.

The first Munich event in China was as early as 1997: the electron-
ics fair eAsia in the special administrative region of Hong Kong was
organized along with a Chinese partner. After that, Messe Miinchen
commenced its strategic entry into business abroad—and made the
breakthrough here in China. It all began at the turn of the millennium
with four members of staff; in the meantime, there are 150 in all of
China. Today, Messe Miinchen is present in China with 14 of its
own events at four locations: Shanghai, Beijing, Hong Kong and
Guangzhou. In addition, there is CHINA BREW CHINA BEVERAGE
(CBB), of which Messe Miinchen is co-organizer.

Shanghai is also the only place outside Munich where Messe
Munchen—together with partners—runs its own exhibition center.
Operating along with Messe Duisseldorf and Deutsche Messe Han-
nover as well as a Chinese partner, an ultramodern center was
opened there in 2001: the Shanghai New International Expo
Centre (SNIEC). Today, it is the exhibition venue with the highest
utilization rate in the world.

China is important to Messe Miinchen as a growth region and with
its interest in SNIEC, the company also contributes substantially
to the development of the exhibition business in Shanghai. Our
commitment in this Far Eastern country is honored too at local level.
Thus, Klaus Dittrich was appointed “Adviser of the Exhibition and
Convention Industry in Shanghai” by the municipal government
there in February 2016.
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In 2002, bauma China was the first Munich trade fair in Shanghai.
It since takes place every two years at SNIEC. It has become the
second largest event in Messe Munchen’s portfolio and is already
half as big as bauma in Munich. With 300,000 square meters, bau-
ma China last occupied the entire exhibition space at SNIEC. The
next bauma China is set for November 2016.

Also starting in 2002 were electronica China and productronica
China in Shanghai. In 2006 came LASER World of PHOTONICS,
which takes place annually in Shanghai. It is regarded as the lead-
ing fair for China’s laser and photonics industry.

analytica China made its premiere at SNIEC in 2002. It is held there
biennially. China is one of the most important sales markets for produc-
ers from the sector of medical, analytical and laboratory technology as
well as biotechnology—and the tendency is towards growth. For with
increasing affluence in Chinese society, the quality requirements in the
foodstuff and consumer goods sector have risen, as has expenditure
on health care. In addition, China will have a much older population by
2040 and the demand for medication will further increase.

In this vast country with its long distances, infrastructure, transport,
logistics and telematics are of great importance. So since 2004, the
Chinese edition of transport logistic has been held every two years
in Shanghai, integrated with Air Cargo China. Since 2015, transport
logistic China is also accompanied by PeriLog — fresh logistics Asia.

Exhibitors

9,324

Shanghai: 8,136
Beijing: 487
Hongkong: 500
Guangzhou: 201

494,808

Shanghai: 416,689

32,971
Hongkong: 30,000
Guangzhou: 15,148

Visitors

rfﬁuw

As on 12/31/2015
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Deputy Managing Director Gerhard
Gerritzen together with partners in China

Because of increased demand and the provision of government
aid, there is a huge market potential in the Chinese environmental
industry sector. Catering to this is IE expo, the environmental tech-
nology fair for water, waste, air and soil. It has taken place annu-
ally in Shanghai since 2004, at first under the Munich brand name
‘IFAT’. Following a joint venture with a Chinese partner, the event
has operated under the name ‘IE expo’ since 2012. There has been
an additional IE expo in Guangzhou since 2015. This first started
as an environmental conference (GIEPE); as an annual event and
a new environmental hub, it will now cover the South China region.
As of 2016, it is officially called IE expo Guangzhou.

ISPO first came to China in 2005, beginning as ISPO China in
Shanghai. In its second year, the exhibition space already doubled
because of the enormous demand from exhibitors. Since 2007,
ISPO has taken place in Beijing. In the meantime, it has developed
into Asia’s most important sports and outdoor show. In China, there
is great enthusiasm for sports and the government has set up a
comprehensive program to promote sports and the sporting goods
industry. Providing extra boost will also be the Olympic Winter
Games in 2022, for which Beijing won the bid. “In Beijing together
with Alpitec China, we offer the ideal platform to grasp the oppor-
tunities arising from the Olympics”, says Klaus Dittrich. “The excel-
lent visitor numbers demonstrate that our multi-segment concept is
working out. At the show, all categories present themselves in their
respective market and brand environments. This creates synergies,
opens up growth opportunities and allows new themes to develop.”

Demand in the sports area is so great that the industry was calling
out for a further platform for all-year-round sports in the Asia-Pacific
region. Supplementing ISPO Beijing, that platform is ISPO SHANG-
HAI, which celebrated its premiere in July 2015 and was attended
by 19,000 visitors. This successful show premiere confirmed that
the Chinese sports sector has great potential. Klaus Dittrich: “Chi-
na’s sporting goods industry needed a summer show for the growing
segments of running, fitness and water sports.”

Cities in China are rapidly expanding. Here too, Messe Munchen
can support planners and building principals. Which is why it has
organized BAU Congress China since 2014. This is a business,
contact and information platform for Chinese industry experts. The
annual congress focuses clearly on high-quality design, planning
and construction. An accompanying exhibition presents first-class
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Over 90 events are host-
ed by SNIEC each year.
In 2001, the first four of
today’s 17 halls were
opened. The exhibition
center in the Pudong
district of Shanghai now
contains 200,000 square
meters of indoor exhi-
bition space as well as
130,000 square meters of
outdoor exhibition area.

products and top technologies for the Chinese market in the areas
of architecture, materials and systems. The concept is to develop
system solutions to problems regarding planning and building in
Chinese cities. The increasing urbanization and population growth
in China are leading to a greater demand for sustainable solutions
for both infrastructure and supply.

CHINA BREW CHINA BEVERAGE (CBB) is an international exhi-
bition for brewing and beverage technology. It is regarded as the
most important event for the industry in China and Asia. Since 2011,
Messe Miinchen has been co-organizer of CBB. In this capacity
(and along with its subsidiary MMI Shanghai), it is the contact and
contracting partner for all international exhibitors of CBB. CHINA
BREW CHINA BEVERAGE belongs to drinktec’s group: the flagship
event in Munich also has spin-offs in India and Africa. “The cooper-
ation with our Chinese partner Heli has proven worthwhile and we
are now organizing CBB for the third time”, explains Dr. Reinhard
Pfeiffer, Deputy CEO. “It is especially pleasing that we were able to
convince our partner that the exhibition should change from Beijing
to the SNIEC center in Shanghai.”

=
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SNIEC—A SUCCESS STORY

This exhibition center was worth the investment: the Shanghai New
International Expo Centre (SNIEC) is the most successful trade fair
venue in the People’s Republic of China.

With more than 90 events a year, it holds a leading position even
in international terms. Messe Minchen is one of four owners. The
other partners are Deutsche Messe Hannover and Messe Dissel-
dorf as well as a Chinese company, Shanghai Lujiazui Exhibition
Development Co. Ltd.

SNIEC features 17 halls with a total of 200,000 square meters of
exhibition space and 100,000 square meters of outdoor exhibition
grounds. Construction commenced in 1999 in several stages. The
opening of the first four halls was on November 2, 2001. At the end
of 2011, the last phase of construction was completed.
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Messe Miinchen organizes nine events there. “Messe Munchen is
thus contributing substantially to the development of the trade-show
business in Shanghai”, explains Klaus Dittrich. Our investment has
long paid for itself. The extension of the center was financed from the
respective profits. Shanghai is the city with the world’s biggest offer
of exhibition area: a total of 850,000 square meters of hall exhibition
space distributed over eleven trade-fair venues. In 2015, a total of
851 trade-fair events took place in the Chinese business metropolis.
The city government is pursuing an ambitious objective: Shanghai is
to become ‘world capital of the exhibition industry’



Events
9

BAUMA CONEXPO INDIA | electronica India
productronica India | Indian Ceramics
analytica Anacon India | India Lab Expo
LASER World of PHOTONICS INDIA
drink technology India (dti) | IFAT India

Locations

* Delhi
« Bangalore

* Ahmedabad
» Hyderabad

* Mumbai

Total stand space in m?

188,000

Delhi: 137,500
Bangalore: 19,400
Ahmedabad: 6,100
Hyderabad: 9,000
Mumbai: 16,000

PORTRAITS OF OUR INTERNATIONAL LOCATIONS

I
Exhibitors Visitors
2,212 93,539

%
Delhi: 1,134 Delhi: 47,519 L
Bangalore: 444 Bangalore: 20,573
Ahmedabad: 167 Ahmedabad: 4,052
Hyderabad: 225 Hyderabad: 7,003
Mumbai: 252 Mumbai: 14,392

As on 12/31/2015

India has a traditionally strong IT sector. In many other areas, however, the government has
recognized that there's a lot of catching up to do—an opportunity for exhibitors and visitors.

INDIA—A MARKET

DEMAND

WITH PENT-UP

The subcontinent is an important growth market for the events of Messe Minchen—whether it is the electronics
industry, the vigorously growing ceramics market, construction machinery or environmental protection.

Messe Munchen has been represented in India since the year 2000.
In the meantime, it organizes nine of its own events there. It all be-
gan in 2000 with componex/electronic India. With this event, Messe
Minchen found a ready welcome, for India is strong in the IT area,
but has a lot of catching up to do in the production of hardware.

The approach here was based on the successful concept of the
world-leading fairs electronica, productronica, and Laser World of
Photonics. In 2009, Messe Miinchen proceeded to linking up elec-
tronica India and productronica India; these take place simultane-
ously and alternate at yearly intervals between Bangalore and Delhi
in order to reach both the north and south of the country.

In recent years, India has moved up to become the tenth biggest elec-
trical market in the world, reports AUMA (Association of the German
Trade Fair Industry). And electrical production in India almost trebled
between 2000 and 2013 from EUR 13.3 billion to EUR 37.8 billion.

The next trade fair in India was analytica Anacon India, held in 2003
in Hyderabad. Its exhibition portfolio comprises the fields of analytics,
laboratory technology, diagnostics and biotechnology. India is one
of the most important growth regions for the pharmaceutical and
chemical industry. The Indian subcontinent holds the world’s biggest
generic market and has come to be a target region for international
chemical groups.

In October 2015 for the first time, analytica Anacon India took place
together with India Lab Expo, which Messe Minchen acquired in
2014. The two fairs make up India’s biggest event for the sector.
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But India is also a long way behind in the building of roads, railways,
airports, power stations and housing. So in 2011, bc India was found-
ed in cooperation with the American association AEM. Today the
event is called BAUMA CONEXPO INDIA; in 2014, it moved from
Mumbai to Delhi.

The bauma spin-off was followed in 2013 by IFAT India in Mumbai
(annually). This trade fair for water, sewage, refuse and recycling re-
flects a market with enormous potential, especially as many environ-
mental protection projects are to be kick-started by the government
with the participation of the private sector too.

Taking place every two years in Mumbai since 2007 is drink technol-
ogy India (dti), an international trade fair for the beverage and food
industry. At the same time and together with International PackTech
India and FoodPex India (Messe Dusseldorf), this trio of shows under
one roof make up India’s most important platform for the subjects of
packaging, beverage technology and liquid food as well as foodstuff
processing and packaging.

Laser World of PHOTONICS India took place for the first time in
2012 in Bangalore—in parallel with electronica India and produc-
tronica India.

Since 2014, Indian Ceramics in Ahmedabad has belonged to the
portfolio of Messe Miinchen. “India is the world’s most vigorously
growing ceramics market", says Gerhard Gerritzen. Ahmedabad is
the center of this. Today, India already ranks among the top three
countries in the production of tiles.



PORTRAITS OF OUR INTERNATIONAL LOCATIONS

I
‘ l Events Locations Total stand space in m?
‘ i ‘ 4 2 29,500
- I I - SeSa Build | IFAT Eurasia | logitrans « Istanbul Istanbul: 14,000
PeriLog (conference) * Ankara Ankara: 15,500

Turkey is not only a big market for exhibitions: it enjoys a special position solely on

account of its location between the continents. What’s more, exhibitors and visitors from

TURKEY—

the neighboring countries do not require a visa to enter Turkey.

AN

IMPORTANT HUB

With a population of 75 million, a strong economy and its special geographic location, Turkey is
an attractive venue. Since 2011, Messe Munchen has been active in this land on two continents.
It founded a subsidiary company there together with Gesellschaft fir Handwerksmessen (GHM).

Turkey is the hub for the entire region. Its geographic location makes
it a bridge between Asia, Europe and Russia. Opening out from there
is an enormous catchment area that extends from Iran via North Afri-
ca as far as Morocco as well as northwards to Armenia and Russia.

However, current political and economic developments have damp-
ened expectations somewhat, which has an effect on the develop-
ment of the trade-fair business.

logitrans, the exhibition for logistics and transport, marked the be-
ginning in 2011 in Istanbul. At the time, Messe Muinchen entered into
a joint venture with a Turkish partner, which had founded the event
four years previously. New since 2015 is the conference PerilLog,
which is dedicated to topics concerning the transport and storage of
perishables and refrigeration logistics.

In 2014 in Istanbul, Messe Minchen launched Seismic Safety; this
was renamed SeSa Build the following year. Turkey is one region
of the world that is most severely threatened by earthquakes. SeSa
Build responds to the growing demand from urban planners, con-
struction engineers, building companies, architects and project de-
velopers who deal with problems of earthquake safety.

The Turkish government has set up an investment program costing
$ 400 billion for urban redevelopment. Special attention here is on
the effective prevention of earthquake damage.

The environmental technology fair IFAT Eurasia celebrated a very
successful premiere in April 2015 in Ankara. Turkey has the poten-
tial to become a forerunner in technical environmental protection at
the interface between Europe and Asia. Up to the year 2023 alone,
investments of EUR 53 billion are planned for compliance with EU
environmental directives.

IFAT Eurasia is aimed at the powerful Turkish market and is a point
of contact for Central Asia, the Middle East and North Africa. This
biennial fair is moving to Istanbul in 2017.

Exhibitors

Istanbul:
Ankara:

531

303
228

Visitors

29,242

Istanbul:
Ankara:

18,265
10,977

As on 12/31/2015




PORTRAITS OF OUR INTERNATIONAL LOCATIONS

Stand 31.12.2015

Events Locations Exhibitors
3 1 816
Johannesburg
BAUMA CONEXPO Total stand space in m? Visitors
AFRICA | food & drink
g “res ™l 75,020 1176841

THE DRIVING FORCE

IN AFRICA

For a long time, Africa was a blank spot on the map as regards trade fairs. But the continent has great potential
for events of Messe Munchen. Since 2013, it has been represented in Johannesburg (South Africa)—first with
BAUMA CONEXPO AFRICA, which was then followed by food & drink technology Africa (fdt) and IFAT Africa.
From there, Messe Munchen covers the sub-Saharan region.

Africa is a market of the future that offers much potential for events
of Messe Munchen. In 2013 for the first time, it organized a trade fair
there single-handedly and had a huge success straightaway: BAUMA
CONEXPO AFRICA in Johannesburg became one of the continent’s
biggest trade shows right from the start. The overwhelming demand
showed that Messe Muinchen proved right to opt for South Africa.

In 2015 too, this fair was again the top event for the industry. Around
14,300 visitors from 75 countries came to Johannesburg Expo
Centre (JEC) for the second International Trade Fair for Construc-
tion Machinery, Building Material Machines, Mining Machines and
Construction Vehicles. On 68,000 square meters, a total of 616
exhibitors from 42 countries presented their latest products and
innovations for the African market. The top ten exhibitor countries
were South Africa, China, Germany, ltaly, Great Britain, India, the
USA, France, Turkey and Spain. In spite of the difficult business
environment, exhibitors particularly emphasized the high quality
of visitors.

BAUMA CONEXPO AFRICA thus established itself as the industry’s
presentation platform where African and international companies can
come together. The next BAUMA CONEXPO AFRICA takes place
again in Johannesburg in 2018.

In 2014 for the first time, food & drink technology Africa (fdt) took
to the starting line in Johannesburg. This trade fair at the Gallagher
Convention Center brings globally operating manufacturers of food
processing machinery, beverage technology and packaging machines
together with southern Africa’s own producers of foodstuffs, liquid food
and beverages. The event takes place at intervals of two years.

In parallel with BAUMA CONEXPO AFRICA, an IFAT spin-off cel-
ebrated a most successful premiere in September 2015 in Johan-
nesburg: IFAT Environmental Technology Forum (IETF) Africa.
On 4,500 square meters, 116 exhibitors from 13 countries informed
about their products from the area of waste management. This event
exceeded all expectations. As from 2016, it will be called IFAT Africa.

BAUMA CONEXPO AFRICA has
taken place in Johannesburg
since 2013—right from the start,
the biggest trade fair the conti-
nent has ever seen

I ' ‘1

A POWERFUL START

PORTRAITS OF OUR INTERNATIONAL LOCATIONS

Events Locations Exhibitors
1 1 670 :
Moscow
Total stand space in m? Visitors
77 Woscan 53,900 26,904

IN RUSSIA

As on 12/31/2015

In 2015, the great opportunity arose for Messe Minchen to create a basis for exhibition activities in the Russian
market. It purchased CTT Moscow—Russia’s biggest trade fair and the fifth largest construction machinery fairin
the world. This is the biggest and most important acquisition yet in the company’s history. Thus, Messe Munchen
has further extended its position as the world-leading organizer of construction machinery fairs. Further shows

are to follow in Russia.

It was the culmination of a successful exhibition year of 2015: the
purchase of the construction machinery fair CTT. And this in an im-
portant market. Despite the difficult business and political environ-
ment at present, Russia is an important exhibitor and visitor country
for the Munich location. In addition, Russia is a major sales market
in the long term for the construction and mining machinery sector.
“With this acquisition, we at once become the fourth biggest foreign
organizer of trade fairs in Russia and we also create the basis to
establish further exhibition events there”, explains Stefan Rummel,
the Managing Director responsible for foreign activities. Especially
for Messe Miinchen’s core business areas, the country offers “con-
siderable potential.”

CTT Moscow is the largest event of its kind in Russia and is also the
world’s fifth biggest construction machinery fair. “It is the largest and
most significant purchase in the history of Messe Miinchen”, says
Klaus Dittrich. The contract with its owner Media Globe LLC was
signed on December 9, 2015.

“CTT is the ideal addition to our construction machinery cluster”,
explains Stefan Rummel. It is headed by bauma, the world-leading
trade show in Munich. There are also regional spin-off fairs in China,
India and South Africa. “With CTT, we are further consolidating our
leading position worldwide in this area.”

CTT has taken place annually in Moscow since the year 2000. It most
recently comprised 53,900 square meters and 670 exhibitors. Ger-
man firms have exhibited there with a joint pavilion since 2004. The
previous owner Alexey Striganov is staying on as partner in the newly

founded company. His large network and specific market expertise
are most valuable and are to be retained. The international co-or-
ganizer of CTT is IMAG, a subsidiary company of Messe Munchen.

New in our portfolio: CTT in Moscow has belonged to Messe Miinchen since 2015



MESSE MUNCHEN AS ADVISER ABROAD

A SOUGHT-AFTER
ADVISER IN
CONSTRUCTING
NEW EXHIBITION

CENTERS

Two exhibition projects are planned in Istanbul and Delhi, and Messe Munchen is lending its

support. It has a strategic interest in both of them.

Internationally, Messe Munchen is in demand as an adviser when new
exhibition centers are to be constructed. After all, one of the world’s
most advanced centers is in Munich. And a lot of the experience from
building that went into the Shanghai New International Expo Centre
(SNIEC), which opened in 2001. Messe Miinchen is again advising in
the current planning to build two new centers: in Istanbul and Delhi.
The demand from potential exhibitors and visitors is enormous. Messe
Munchen is lending its support there as an internationally experienced
partner in the planning, construction and commissioning. In addition,
it has a strategic interest in both exhibition venues as destinations for
the transfer of its trade-fair themes.

ISTANBUL

The citizens in the Istanbul district of Maltepe (population 500,000)
even collected signatures for this major project: the exhibition center
is to be located on the Asian side of this megacity. The contact with Ali
Kilic, the Mayor, was arranged by Christian Ude, former Lord Mayor
of Munich and head of the Supervisory Board of Messe Miinchen.

“We have very high unemployment here on the Asian side”, explains
Ali Kilic. He is hoping for thousands of new jobs, especially for young
people. “We’re working to realize this objective quickly.”

From the start, Eugen Egetenmeir has assisted Kilic on behalf of
Messe Munchen. Even in retirement, the former Managing Director
of Messe Miinchen is in demand internationally as an adviser. Earlier
on, he already contributed to the planning and construction of two ex-
hibition centers: in Munich (Riem) and the Shanghai New International
Expo Centre. The location in Maltepe is ideal for Messe Muinchen.

The owner is the Turkish state. The site has perfect transport connec-
tions: Situated on an expressway which is linked up to the motorway
network, it is only 30 minutes from the airport on the Asian side of
Istanbul with its international routes. In addition, it already has a sub-
way connection.
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There are indeed several smaller and medium-sized exhibition areas
on the European side of Istanbul. “But we are lacking a big international
trade fair center”, says Mayor Kilic. In addition, a congress center, a
shopping center, educational facilities and a golf course are to be built
on the site. “The exhibition site will nestle in an attractively developed
setting with hotels and shopping facilities”, explains Kilic.

The planning is advancing. In 2016, the purchase of the property is to
be concluded; detailed planning should then be taken up, with con-
struction commencing in 2017 if possible. Klaus Dittrich: “The exhi-
bition center in Maltepe with around 200,000 square meters of hall
space and 70,000 square meters of additional outdoor exhibition area
is a proposal that is geared to the requirements and facilitates further
growth in Turkey as an exhibition location.”

DWARKA IN DELHI

India has hardly any exhibition centers that satisfy international re-
quirements. The declared objective of the entire international trade-fair
industry represented by UFI is to finally change that. “Such a location
can best be realized in Dwarka”, explains Eugen Egetenmeir, whom
Messe Muinchen brought in for this project too.

The advantages of the site in this flourishing district of Delhi are its
location right next to the international airport and its connection to
motorway and subway. For the planning and building of the center,
Messe Minchen would like to take on the advising together with Messe
Hannover and Messe Dusseldorf. Munich has overall charge. In ad-
dition, the three of them are interested in taking on the operation of
the exhibition center. After several phases of construction, the future
location is to have around 200,000 square meters of hall space and
just as much outdoor exhibition area. Thanks to the political support
from the Federal Chancellor vis-a-vis India‘s Prime Minister Narendra
Modi, the three German exhibition companies hope to realize this
internationally desirable project as quickly as possible.

MESSE MUNCHEN AS ADVISER ABROAD

Mayor of the Maltepe district of Istanbul

In Maltepe on the Asian side of Istanbul, the new exhibition center is to be built on this green space at the edge of the city.
The site is located at an expressway directly linked up with the motorway
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1.6 OVERVIEW ALL TRADE-FAIR EVENTS

OVERVIEW

ALL TRADE-FAIR
EVENTS IN 2015

TRADE FAIR DESCRIPTION PLACE
Air Cargo China E.Xhlbltlon and' Conference for the Global Shanghai
Air Cargo Business
Baircarqo . The World's Leading Event for Air Cargo .
eurgge Air Cargo Europe and Logistics Munich
- onalvtica analvtica International Trade Fair for Laboratory Technology, Munich
ea"Y y Analysis, Biotechnology and analytica Conference
". analytica Anacon India anglytica Anacon Interna.tione_ll Trade Fair for Lab.oratory. Technology, Hyderabad
India Analysis, Biotechnology and Diagnostics
analytica China analytica China International Trade Fair for Laboratory Technology, Shanghai

Analysis, Biotechnology and Diagnostics

E analytica Vietham

analytica Vietham

International Trade Fair for Laboratory Technology,
Analysis, Biotechnology and Diagnostics

Ho Chi Minh City
(2015)
Hanoi (2017)

International Trade Fair for Automation

ERAUTOMATICA AUTOMATICA and Mechatronics Munich
World's Leading Trade Fair for Architecture, .
a BAU BAU Materials and Systems Munich
Annual Congress with Accompanying Exhibition
73 BAU BAU Congress F . Hiah-Qualitv Desian. Planni p Beii
. ocusing on High-Quality Design, Planning, an eijing
CONGRESS CHINA Chlna (BCC) Constructlon
International Trade Fair for Construction Machinery,
(&wma bauma Building Material Machines, Construction Vehicles, Munich
Equipment and Mining Machines
@ International Trade Fair for Construction Machinery,
Qum“ bauma China Building Material Machines, Mining Machines and Shanghai
China Construction Vehicles
bauma International Trade Fair for Construction Machinery,
my CONEXPO BAUMA CONEXPO Building Material Machines, Mining Machines and Johannesburg
AFRICA AFRICA . .
Construction Vehicles
bauma International Trade Fair for Construction Machinery,
my, CONEXPO BAUMA CONEXPO Building Material Machines, Mining Machines and Delhi
INDIA INDIA : .
Construction Vehicles
T, T 2018 CBB International Brew & Beverage Processing Shanghai
TR AR #0le (MM is co-organizer) Technology and Equipment Exhibition (since 2016)
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1.6 OVERVIEW ALL TRADE-FAIR EVENTS

TRADE FAIR DESCRIPTION PLACE
Trade Fair for Machinery, Equipment, Plant,
[Eeramitec ceramitec Processes and Raw Materials for Ceramics Munich
and Powder Metallurgy
e R oo CTL in cooperation Conference and Exhibition for Cargo, Mumbai
R with transport logistic Transportation and Logistics
International Show of Construction
FuT@..mT crr Equipment and Technologies Moscow
D’@ Die 66 Germany's Largest 50plus Exhibition Munich
\_Fh,’ drink technology drink technology International Trade Fair for Beverage and Mumbai
z J India India (dti) Food Technology
o ) World’s Leading Trade Fair for the Beverage .
drmktec drinktec and Liquid Food Industry Munich
@ electronica . World's Leading Trade Fair for Electronic .
w electronica Components, Systems and Applications Munich
L . . International Trade Fair for Components, Assemblies
S50 electronicA ’ ’
% electroniciisia electronicAsia Electronics Production and Display Technologies Hongkong
€. electronica China . . International Trade Fair for Electronic .
v electronica China Components, Systems and Applications Shanghai
€. electronica Indli | ica Indi International Trade Fair for Electronic Delhi/
w electronica India Components, Systems and Applications Bangalore
0
reaL EXPO REAL International Trade Fair for Property and Investment Munich
f{ee fre.e Fair for Leisure and Travel Munich
%  food & drink technology food & drink technology  Trade Fair for Processing, Filling, Packaging
WLy rica Africa (fdt) and Logistics Johannesburg
IE EXI]Q IE expo Asia’s Leading Trade Fair for Environmental Shanghai +
HETES s P Technology Solutions: Water, Waste, Air and Soil Guangzhou
‘ World's Leading Trade Fair for Water, Sewage, )
l F“T IFAT Waste and Raw Materials Management Munich
l F’ T ) Trade Fair for Water, Sewage, Refuse
&t IFAT Africa and Recycling Johannesburg
Africa
l FA‘T IFAT Eurasia Eurasia’s Leading Trade Fair for Ankara
“Eurasia Environmental Technologies (2017: Istanbul)
l FA‘T India's Leading Trade Fair for Water, Sewage
— I IFAT India Refuse and Recycling , , Mumbai
India
@INDIALABEXPO India Lab Expo India's Largest Exhibition on Laboratory, Scientific, Hvderabad
R : P Analytical and Biotechnology Sector y
m&,\(ﬁgﬁENTA :\TLTI\CI)IECH;ENTA Trade Show for Jewelry and Watches Munich
International Key Trade Fair for Forestry and
__JINTERFORST INTERFORST Forest Technology with Scientific Conferences Munich

and Special Shows
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1.7 SHAREHOLDING STRUCTURE

1.6 OVERVIEW ALL TRADE-FAIR EVENTS

TRADE FAIR DESCRIPTION PLACE SH/ \REHOLD' NG STRU CTU RE
1 . . .
B ISPOseune ISPO BEIJING International Exhibition for Sports Business Beijing Messe Minchen GmbH is globally networked not least through its
N diverse shareholdings and subsidiaries.
EIF,QISPOMUMCH ISPO MUNICH The International Main Exhibition for Sports Business Munich
jgfl 1ISPO < ancial ISPO SHANGHAI International Exhibition for Sports Business Shanghai
INDIAN- Indian Ceramics International Ceramic Materials, Machinery, Ahmedabad Messe Munchen GmbH
ceranmies Supplies & Technology Show
International Trade Fair and Open Conference for .
!]:%! IT2Industry Intelligent, Digitally Networked Working Environments Munich
International Trade Fair and Congress for MMI Asia (Hong Kong) Ltd. MMI India Pvt. Ltd.
LASER World ) . . —> ;
LASER wuuo Hongkong Mumbai
o e o of PHOTONICS g:;;aplr;ll'ii(;r:irg:;)gles, Components, Systems Munich
. ; MMI-ZM Trade Fairs
_ ) g".'v” ASia Fie e gl:/:n(gshr:nghal) MRl ) (Shanghai) Co. Lid.
LASER vous 5 LASER World China’s Platform for the Photonics Shanghai ingapore Shanghai
PHOTONICS of PHOTONICS CHINA  Community
CHINA ; bC Expo India Pvt. Ltd.
N MMI South Africa (Pty.) Ltd. ) ;
Joh b
£ India’s Platform for Laser and Optical . . —
LASER s LASER World Technologies—Components, Systems Mumbai/Delhi/ Jing Mu Int. Exhibiti
PHOTONICS —! y Ing Miu n . ExXnhibiton
INDIA of PHOTONICS INDIA and Applications Bangalore —> R:ATT Expo LG » Co. Ltd. (i.L.)
oscow Beijing
Iog’l L] i i i isti
logitrans International Trade Fair for Logistics and Transport Istanbul " "
rans ) MMI Eurasia Fuarcilik Ltd. Sti. > SNIEC Co., Ltd.
Istanbul Shanghai
(Z/LOPEC LOPEC Int.ernatlonal EXthItlon and Conference for the Munich
Printed Electronics Industry ) BC Expo South Africa (Pty) Ltd.
Johannesburg
uﬁﬁﬁﬁﬁﬁ maintain International Trade Fair for Industrial Maintenance Munich
N EKO MMI Fuarcilik Ltd. Sti.
N . International Trade Fair for Business, Technology . Sl
oils+fats oils+fats and Innovations Munich
- IMAG - Internationaler Messe- und
- ] ] mammmmn Al Ausstellungsdienst GmbH
penl_og PeriLog - _ Trade Sh(_)w for_Fr_esh Food Delivery and Shanghai Munich
fresh logistics Asia fresh logistics Asia Cold-Chain Logistics Industry
) Meplan GmbH
Munich
perilog PeriLog International Conference on Supply Chain stanbul
fresh logistics Eurasia (Conference) Management of Perishable Goods Trendset GmbH
—> Munich
u
,,gzgpmductromca productronica World's Leading Trade Falr for Electronics Munich B
Development and Production GEC German Exposition
) - - ) ————) Corporation International GmbH —
,‘;;:productromca China Erhoi(ri]:ctronlca :;;?,22gfnn:r:tT;:jept§éruf;EolileCtronICS Shanghai Berlin
. i i . i Bayern Tourismus Marketing GmbH
%8 productronica I productronica International Trade Fair for Electronics Delhi/ — Munich
< India Development and Production Bangalore
. . - Anwendungszentrum GmbH
e SeSa Build Trade Fal'r for Security, Sa.fety, Building Istanbul ) BEEamS Bl shere 100%
SeSa Build Construction and IT Solutions Gilching hare = 500
share 2 (4
Etranspart _ International Exhibition for Logistics, Mobility, ) ) share < 50%
Cloél)&" transport logistic IT and Supply Chain Management Munich — mgf_sgblsgtgnbemem GmbH
as of June 23, 2016
M transport transport logistic International Exhibition for Logistics, Mobility, .
qodl)'&'c'""" China IT and Supply Chain Management Shanghai
TRENDSET TrendSet International Living and Lifestyle Fair Munich

for Consumer Goods
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ANNUAL FINANCIAL STATEMENTS

MANAGEMENT
REPORT AND

GROUP

MANAGEMENT
REPORT 2015

Messe Munchen GmbH, Munich

|. PERFORMANCE OF MESSE MUNCHEN GMBH

The business activity of Messe Miinchen GmbH remains unchanged
and essentially comprises the ongoing development, operation and
maintenance of the Messe Miinchen exhibition center and the ICM —
Internationales Congress Center Miinchen (hereinafter referred to
as “the ICM”), the operation of the MOC Veranstaltungs- und Or-
dercenter Miinchen (hereinafter “the MOC”) as well as the carrying
out of trade-fair events in Germany and abroad. Special areas (e.g.
stand construction) as well as activities abroad (carrying out trade
fairs and partly sales) are conducted through associated companies.

Due to cyclical factors, 2015 was a normal year for Messe Munchen
GmbH (hereinafter “MMG”) in terms of the trade shows held.
1,942,259 visitors came to the events at the Munich location (in-
cluding the ICM, MOC and Bauzentrum Poing). 33,772 exhibitors
presented their products and services there. At Messe Munchen'’s
own events, a total of 15,852 exhibitors and 730,556 visitors took
part. 467,202 m? of stand space was rented.

The company’s own events at the Munich location developed at
roughly the market average in 2015. According to preliminary data
from AUMA (Association of the German Trade Fair Industry), Germany
as an exhibition location recorded slight growth in 2015. The number
of exhibitors increased by around 1.5 percent in relation to compara-
ble previous events. The number of exhibitors at Messe Miinchen’s
events remained practically the same in relation to comparable pre-
vious events. Across Germany, the 4 percent increase in participants
from abroad was once again greater than the increase in domestic
participants. At Messe Miinchen’s events, participation from abroad
went up by 3.6 percent. In Germany overall, the stand space rented
in 2015 increased by 1.5 percent compared to the previous events.
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At Messe Minchen’s events, the stand space rented went up by
0.5 percent. The number of trade-fair visitors across Germany rose
by 2 percent, while Messe Minchen increased its visitor numbers
by 4.3 percent.

For January 1, 2015, the new Managing Directors Stefan Rummel
and Falk Senger—as well as the new Deputy Managing Director
Monika Dech—took up their activities; together with CEO Klaus
Dittrich, Deputy CEO Dr. Reinhard Pfeiffer and Deputy Managing
Director Gerhard Gerritzen, they now make up the Management
Board of MMG.

In August, MMG concluded a cooperation agreement with the Italian
wine association Unione ltaliana Vini Societa Cooperative (UIV). It
was agreed that as from 2017, the leading international wine tech-
nology fair SIMEI—which has taken place in Italy at two-yearly in-
tervals—will be held every four years as part of drinktec, Munich’s
world-leading trade fair for the beverage industry, so that the venue
of SIMEI will alternate between Munich and ltaly in future.

In September, MMG signed the contract to purchase the annual con-
sumer fair “The 66", which is aimed at the age group of over-50s and
attracted 475 exhibitors and more than 47,000 visitors to the MOC
in 2015. The changeover to MMG will take place after “The 66” is
held in April 2016.

In December, MMG acquired 95 percent of the shares in CTT EXPO
Moscow, the fifth largest construction machinery fair in the world. This
is the biggest acquisition yet in the history of Messe Miinchen. It sup-
plements the company’s building machinery cluster worldwide and
further enlarges its market share in this segment. The purchase—
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which also makes it possible to enter the Russian exhibition mar-
ket as a trade-fair organizer—was financed completely from Messe
Munchen’s own resources.

By the end of 2015, MMG had already awarded a considerable part
of the contract works for the construction of the new exhibition halls
C5 and C6 at the Munich exhibition center. The negotiations with a
banking consortium for the building loan of EUR 100 million required
for the new hall construction were concluded successfully; the share-
holders of MMG agreed to the borrowing.

All in all, Messe Miinchen can look back on a successful exhibition
year of 2015. Most of the trade shows held increased both their ex-
hibitor and visitor numbers as well as their internationality and clearly
exceeded the plan estimates to some extent.

BAU—the first of Messe Miinchen’s own events in 2015—attained
a new record with over 254,000 trade visitors (+ 9%). At the same
time, the increase of 25% to over 75,000 visitors from abroad was
disproportionately high compared to the previous edition in 2013.
The World’s Leading Trade Fair for Architecture, Materials and Sys-
tems again occupied all 16 halls of the exhibition center. Just under
121,700 m? of stand space (+ 1%) was rented to 1,988 exhibitors
(- 2%) from 42 countries.

ISPO MUNICH also occupied the entire hall area of the exhibition
center as in previous years. Over 83,000 trade visitors (+ 3%) from
131 countries again confirmed the importance of this leading interna-
tional trade show for the sports industry. 86% of the 2,529 exhibitors
(- 1%) came from abroad.

The Fair for Leisure and Travel f.re.e attained a clear increase over
the previous year: 1,194 exhibitors (+ 7%) from 60 countries and
more than 118,000 visitors (+ 8%).

Despite the tense situation in its sector, INHORGENTA MUNICH
with its 1,026 exhibitors (- 10%) from 37 countries and over 26,000
trade visitors (- 10%) from 78 lands again demonstrated that it is an
important ordering and communication platform for manufacturers
and specialist retailers of jewelry, watches and accessories.

With a record of over 55,000 trade visitors (+ 6%) from 126 countries,
transport logistic defied a nationwide rail strike. In terms of exhibitors
too, a new record was achieved: an increase of 2% to 2,050 from
62 lands at this leading international trade fair for logistics, mobility,
IT and supply chain management.

LASER World of Photonics is on a growth curve along with the
photonics sector. Thanks to the rise in the number of exhibitors to
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1,227 (+ 9%) and the 23,800 m? (+ 11%) of stand space rented, this
leading trade fair with accompanying congress grew to five exhibition
halls. Likewise the number of trade visitors: over 31,000 (+ 18%),
56% of whom came from abroad.

At EXPO REAL, International Trade Fair for Property and Investment,
the number of participants went up by 2.4 percent to 37,800 com-
pared to the previous year. This increase came predominantly from
abroad. The number of exhibitors rose by 3% to 1,707 compared to
the previous year.

With 62% of its exhibitors and 60% of visitors from abroad,
ceramitec is one of Messe Miinchen’s most international events. At
this world-leading fair for the ceramics industry, 594 exhibitors (- 3%)
on around 20,300 m? of stand space rented (+ 3%) introduced their
products and solutions to over 14,300 visitors (- 14%).

productronica, World’s Leading Trade Fair for Electronics Develop-
ment and Production, brought together 1,160 exhibitors (- 5%) from
40 countries and over 37,000 visitors (- 2%) at the Munich exhibition
center. At around 41,300 m?, the stand space rented stayed the
same as for the previous edition. In parallel with productronica, about
2,800 visitors to the trade-fair premiere of IT2Industry found out from
26 exhibitors about services and solutions for the Industrial Internet
of Things.

The guest events at the exhibition center of Messe Miinchen in-
cluded new shows such as Airtec — International Aerospace Sup-
ply Fair and InPrint — Exhibition for Industrial Print Technology;
according to information from the organizers, a total of around
217,000 visitors were welcomed at the guest events (not includ-
ing those held by GHM Gesellschaft fir Handwerksmessen). The
gross space rented to the organizers of guest events amounted
to 416,000 m?in 2015.

The trade fairs held by GHM Gesellschaft fir Handwerksmessen at
the Munich exhibition center can look back on a successful year 2015.
At opti, the international trade show for optics, around 25,700 trade
visitors from 86 countries were welcomed by over 500 exhibitors.
Internationale Handwerksmesse with more than 1,000 exhibitors
from 36 lands attracted about 131,000 visitors, 2% more than at the
previous year’s edition. Heim+Handwerk (incl. FOOD & LIFE) with
over 135,000 visitors and more than 1,100 exhibitors also improved
on its results from the previous year.

The leading trade fair for the bakery industry iba, which takes
place every three years, scored a success in 2015 with 77,800
visitors and thus an increase of around 11% compared to the
previous event.
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The ICM again looks back on a successful year with 84 events and
120,000 visitors. Expectations as to sales were clearly exceeded
once more. Among the new events and congresses were Bits &
Pretzels; the congress of the BpT German Veterinary Practition-
ers’ Association; the congress of the DGKJ German Societry of
Pediatrics and Adolescent Medicine; and the IESE Global Alumni
Reunion event.

The MOC Veranstaltungscenter was also heavily booked through-
out the year and registered 97 events with over 416,000 visitors
(+ 20%); 8,564 exhibitors (+ 8%) were looked after. The high pro-
portion of long-term regulars like the consumer fair The 66 and
the trade fair Cosmetic Business was supplemented in 2015 by a
great number of company events, seminars and congresses such
as the 27th Congress of the German Continence Society. The
event with the biggest attendance is the IMOT International Motor-
cycle Exhibition with approx. 65,000 visitors. The fabric trade fair
MUNICH FABRIC START occupies all available space at the MOC
Veranstaltungscenter twice a year, i.e. over 28,000 m? of gross
space on each occasion.

The MOC Ordercenter is Germany’s biggest order center in the area
of shoes and leather goods as well as sports and sports fashion. As
such, it accommodated 212 lessees in 2015 with around 540 brands
on about 20,500 m? of leased space.

With around 60 show homes that are fully furnished, BAUZENTRUM
POING has developed into Bavaria’s largest exhibition of private
homes. About 89,000 visitors took advantage of the center in 2015.

Il. PERFORMANCE OF THE GROUP
2015 was a weaker exhibition year for the Asian associated compa-
nies of MMG due to the calendar of events.

In January, 157 exhibitors (+ 5%) and over 4,000 visitors came to
Ahmedabad for Indian Ceramics, which is organized by MMI India.

ISPO BEIJING in January again proved to be the most important plat-
form for the sports business in Asia. At the China National Convention
Center in Beijing, 434 exhibitors (+ 1%) introduced their products and
innovations to just under 30,000 trade visitors (+ 1%).

A total of 1,006 exhibitors (+ 16%) and over 55,000 visitors (+ 7%)
ensured strong growth for electronica China and productronica China
compared to the previous year’s editions. The tenth edition of LASER
World of PHOTONICS CHINA—which took place in parallel—
also recorded an appreciable increase in the number of exhibitors
(698, + 11%) as well as visitors (over 40,000, + 8%).
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Making its premiere in April was the environmental technology fair
IFAT Eurasia in Ankara. With 228 exhibitors and just under 11,000
visitors from Turkey and Eurasia, this event exceeded all expecta-
tions and was completely booked out. The next edition will take place
in Istanbul in 2017.

Organized by a joint venture of MMI Shanghai and Shanghai ZM
International Exhibition Co. Ltd., |IE expo attracted 1,085 exhibitors
(+ 23%) from 27 countries and over 40,000 visitors (+ 5%) from
69 lands. IE expo thus strengthened its leading position among the
environmental technology fairs in China and Asia.

The new sporting goods summer show ISPO SHANGHAI in July was
a resounding success: with 354 exhibitors and just under 19,000
visitors, it demonstrated the growing popularity of sports in China
and Asia. In future, the trade show will take place every year like
ISPO BEIJING.

electronica India and productronica India in New Delhi grew with a to-
tal of 353 exhibitors (+ 4%) and around 15,500 visitors (+ 11%) com-
pared to the previous year’s editions. LASER World of PHOTONICS
INDIA, which takes place in parallel, also had a bigger participation
(174 exhibitors, + 43%) than in the previous year.

Organized together with the American AEM/Association of Equip-
ment Manufacturers for the first time in 2015, BAUMA CONEXPO
AFRICA took place in Johannesburg in September and attracted 616
exhibitors from 42 countries and over 14,300 visitors from 75 lands.
The first IFAT Environmental Technology Forum Africa, organized
by MMI South Africa, took place in parallel in Johannesburg with
116 exhibitors from 13 countries and just under 2,300 trade visitors
from 42 lands.

In October, the two trade fairs analytica Anacon India and India Lab
Expo in Hyderabad attracted 225 exhibitors and over 7,000 trade
visitors. Through the takeover of India Lab Expo, the number of vis-
itors increased by 80% compared to the previous event in Mumbai.

The logistics and transport fair logitrans in Istanbul recorded a rise
in the number of exhibitors (220, + 10%) and visitors (over 16,700,
+ 1%) in spite of difficult political circumstances internationally.

The positive development of the Shanghai New International
Expo Centre (SNIEC), in which MMG holds an interest of
16.6 percent through GEC GmbH, continued undiminished in the year
2015 too.

MMG’s subsidiary companies IMAG and MEPLAN achieved a posi-
tive result for the year in 2015.
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The key figures for the financial year 2015
are as follows:

________________________________________§ N |
2015 PREVIOUS YEAR

Sales, Messe Munchen GmbH € 230.2 million € 223.7 million
Result for the year, before shareholder loan interest € 38.9 million € 30.4 million
EBITDA € 83.6 million € 68.8 million
Group sales € 277.4 million € 309.4 million
Consolidated result for the year € —23.7 million € 25.7 million
Group EBITDA € 63.9 million € 106.7 million
Exhibitors at Messe Minchen (MMG events) 15,852 17,165
Visitors at Messe Miinchen (MMG events) 730,556 673,673
Total exhibition space occupied, MMG 2,257,083 m? 2,230,447 m?

Trendset GmbH, in which MMG has held a majority interest since
2012, organizes TRENDSET together with BIJOUTEX twice a year
at the Munich exhibition center. As in the previous years, the two
events continue to develop well. Trendset GmbH attained a profit
for the year of 2015.

I1l. KEY FINANCIAL AND NON-FINANCIAL
PERFORMANCE INDICATORS

To manage the company, an extensive reporting system is imple-
mented at both company and Group level as well as for the individual
exhibition projects. On a quarterly basis, all actual and forecast val-
ues for the business year concerned (sales, expenses, investments)
at MMG and its associated companies are recorded and contrasted
with planned values. In addition, key figures for the individual trade-
fair events with regard to factors such as customer satisfaction, prof-
itability on a contribution-margin basis, international shares etc. are
ascertained and compared to the figures for previous events and
the planned values. The controlling of projects is supported by SAP
and is effected as cost-unit accounting; controlling of the central
departments takes place on a cost-center basis.

IV. SITUATION OF THE COMPANY AND THE GROUP

a) Earnings situation of Messe Miinchen

The sales and earnings targets planned for the year 2015 were
clearly exceeded. Sales revenue was EUR 230.2 million (planned:
EUR 212.9 million). The EBITDA was at EUR 83.6 million (planned:
EUR 33.5 million). As in the previous year, a break-even result was
attained. For the sixth time in a row, Messe Miinchen is able to pay
interest on the loans from its shareholders the City of Munich and the
Free State of Bavaria. After a sum of EUR 30.4 million in the previous
year, interest of EUR 38.9 million can be paid for the year 2015.

As against the sales revenue of EUR 230.2 million (2014: EUR 223.7
million), there were expenses of EUR 88.9 million (2014: EUR 85.8
million) that were directly attributable to the events. An event-related
result of EUR 141.4 million was attained (2014: EUR 137.9 million).

The other operating income of EUR 3.3 million (2014: EUR 16.9
million) resulted mainly from the release of provisions.

The average number of employees increased from 621 to 656. Per-
sonnel expenses went up from EUR 43.4 million in the previous year
to EUR 48.3 million.

The depreciation and amortization of tangible and intangible fixed
assets remained virtually unchanged at EUR 35.4 million (2014: EUR
34.8 million).
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Other operating expenses amounted to EUR 42.4 million (2014:
EUR 38.1 million). These are principally made up of expenses in
the construction area in the form of renovation and maintenance
measures.

Income from participating interests went up sharply from EUR 4.2
million in the previous year to EUR 29.3 million. This is primarily due
to distributions of EUR 22.6 million (2014: 0) from MMI Asia Pte. Ltd.
and EUR 6 million (2014: EUR 3.5 million) from GEC GmbH.

Interest expenditures increased by EUR 7.2 million to EUR 45.0
million compared to the previous year. The increase is basically to
be ascribed to the higher interest payments on shareholder loans
compared to the previous year.

For taxes on income, the sum of EUR 0.8 million was incurred in the
financial year 2015. The other taxes were predominantly property
taxes.

b) Financial situation of Messe Miinchen

The balance-sheet total decreased from EUR 1,044.8 million to EUR
1,009.4 million. On the assets side, fixed assets went down by EUR
5.5 million to EUR 955.5 million. Current assets fell by EUR 31.0
million to EUR 52.0 million. Especially important here was the cash
in banks, which fell by EUR 36.1 million to EUR 29.9 million.

On the liabilities side, equity capital remained unchanged at EUR
185.4 million. Liabilities due to banks were brought down by EUR
41.1 million to EUR 153.9 million. Other provisions increased from
EUR 34.4 million to EUR 38.0 million. At EUR 48.9 million, the ad-
vance payments received from customers for 31.12.2015 roughly
corresponded to the previous year’s figure.

Liquidity was again ensured at all times in the financial year of 2015.
The cash and cash equivalents amounted to EUR 29.9 million for
the end of the year.

c)Situation of the Group

External sales of the consolidated investment companies in the
Group amounted to EUR 34.1 million; due to cyclical factors, this
was below the previous year’s level (EUR 69.7 million). At EUR
- 23.7 million, the consolidated result for the year was negative
(2014: EUR + 25.7 million). The results of the Group's domestic
investment companies Meplan and IMAG are included in the profit
and loss account of MMG through profit and loss transfer agree-
ments; the results of Trendset, GEC and MMI Asia Pte. Ltd. are
included in the form of distributions. The negative consolidated
result is to be ascribed particularly to the large distribution from
MMI Asia Pte. Ltd.
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The Group’s financial situation is characterized essentially by the
situation of Messe Muinchen as described above.

V. SUPPLEMENTARY REPORT
No significant events of any great relevance were to be recorded
after the conclusion of the financial year.

VI. OPPORTUNITIES AND RISKS FOR FUTURE
DEVELOPMENT AS WELL AS RISK MANAGEMENT

A risk management system is in place at MMG. This is utilized to
record developments that are relevant to Messe Miinchen and its
associated companies. The necessary counteractive and compen-
satory rmeasures can be introduced at any time.

The general risk situation is newly analyzed and assessed each year.
The general risk situation remained essentially unchanged compared
to the previous year. Property and liability insurance policies with
reasonable deductibles have been taken out in the scope necessary
to protect against the usual business risks. No provisions have been
made against risks which are extremely unlikely to occur (e.g. earth-
quakes) but which can be included in all-risk building insurance, or
against risks that can be protected against separately (e.g. the threat
of terrorism, expropriation of assets abroad).

The greatest economic risks for European industry and commerce
are a new increase in the price of oil, which is currently very low; the
structural slowdown in economic growth in China; economic prob-
lems in newly industrializing countries; and geopolitical risks in the
Middle East. An economic downturn would be expected to affect the
exhibition business because following a decline in orders, companies
generally reduce their expenditure too on participating in trade shows.

On the basis of current forecasts, several trade fairs (BAU, bauma,
ISPO, IFAT) are reaching their limits as to the total capacity of the
Messe Munchen exhibition center. Further sustained growth is ex-
pected for these fairs. MMG is promoting this growth by constructing
the new Halls C5 and C6.

The intense competition for new exhibition subjects, guest events
and congresses as well as the purchase of exhibitions remains un-
changed. From other exhibition and congress locations, organizers
of guest events and congresses continue to receive dumping offers
in which the amount for the rental of space gets lower and lower.
Messe Munchen again succeeded in holding its own in the tough
competition for guest organizers in 2015.

Opportunities arise from the continuation of the efficiency and growth
strategy of Messe Minchen, e.g. from the growth in existing and
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new markets in Germany and abroad, the improvement of service
quality and customer focus and the increase in efficiency and ca-
pacity for innovation. The highly successful SPEED program for the
implementation of the corporate strategy in 2016 will be concluded
at the end of the year 2016.

With regard to the leading trade shows, opportunities for an expan-
sion of area come about from the further development of existing
exhibition concepts and the developing of new thematic segments.
As well as that, the international and national portfolio of Messe
Munchen is supplemented and expanded through strategic purchas-
es such as CTT in Moscow and The 66 in Munich.

Messe Munchen will consistently take advantage of the opportunities
of digitization too. For this purpose, the Management Board has
determined the future digital strategy until the year 2021 and has
decided to set up a separate “Digital” business unit.

The highly successful "Business to IT” program which was started in
2013 with over 20 individual projects is being continued. The first new
IT systems like the new webshop and the new campaign manage-
ment system went productive in 2015. By 2017, all further systems
are to go into operation.

The global political changes and crises, the phases of economic
weakness in various newly industrializing countries and the strong
fluctations in exchange rates that go along with this have an influence
on the business development of the associated companies abroad.
These particularly include the subsidiaries in India, South Africa and
Turkey; their risk control calls for special attention. However, op-
portunities are also becoming apparent due to consolidation taking
place in the markets. Purchase options suitable for Messe Minchen’s
portfolio of events are analyzed in detail.

There is a compliance organization at MMG with the positions of
an internal compliance director, an internal compliance officer and
an external ombudsman. This is intended to ensure observance of
the compliance policy which took effect at the same time and which
contains the most important rules of conduct. Apart from detecting
misconduct and bringing about a response, the organization has the
preventive task of examining the effectiveness of the existing internal
systems for the avoidance of breaches of conduct and suggesting
improvements where necessary. The basic elements of the exist-
ing compliance management system at MMG (culture, objectives,
organization, risks, program, communication, examination and im-
provement) are documented in a specification. In 2015, training in
the principles of compliance was carried out for all executive staff of
MMG,; the aim was to support the executives of MMG in performing
their tasks as to compliance and to sensitize them to risks in their
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area of responsibility. In addition, accompanying measures were
taken in 2015 for the avoidance of breaches of compliance in the
awarding of contracts in connection with the construction of the new
Halls C5 and C6.

The compliance system of Messe Miinchen was further strength-
ened in the financial year of 2015 with the creation of the post of
International Risk & Compliance Manager reporting straight to the
compliance director. This post supports the subsidiary companies
abroad in setting up an appropriate compliance organization and
guarantees an internal control system as well as the implementa-
tion and harmonization of MMG’s Group guidelines at the subsidiary
companies abroad.

VIlI. STATEMENT CONCERNING THE

COMPANY MANAGEMENT

The shareholders’ meeting of MMG has set a target value of 16.7% to
be attained by June 30, 2017 with regard to the proportion of women
on the Supervisory Board and on the Management Board. The Man-
agement Board of MMG has set target values of 16.7% and 40% to
be attained by June 30, 2017 with regard to the proportion of women
on first and second management levels respectively.

VIIl. PROSPECTIVE DEVELOPMENT

2016 is a strong year for Messe Munchen in terms of the trade shows
held. For the Group, the sales limit of EUR 400 million will probably
be crossed for the first time. For Messe Minchen GmbH, sales of
around EUR 312 million and a break-even result are expected.

The exhibition year of 2016 started successfully with ISPO MUNICH,
which occupied all 16 exhibition halls for the fifth year in a row. 2,645
exhibitors (+ 2%) and over 80,000 trade visitors again took part in
this leading international show for the sports industry. The decision
to hold the Winter Olympic Games in Beijing in the year 2022 made
for impressive growth rates at ISPO BEIJING: 490 exhibitors (+ 11%)
and 38,600 visitors ( + 29%).

f.re.e chalked up a new visitor record with over 122,000 visitors. The
level of exhibitor satisfaction likewise rose to its best ever. With the
persistently difficult situation in its sector, INHORGENTA MUNICH
impressed 940 exhibitors and around 26,000 visitors with a radically
revised exhibition concept.

Taking place in April at Messe Munchen is bauma, once again the
world'‘s biggest trade fair with 605,000 m2 of exhibition area. After that
come the bauma offshoots in Moscow—the newly acquired CTT—in
Shanghai and in New Delhi.
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In May, the World’s Leading Trade Fair for Environmental Technol-
ogies IFAT will fill all the exhibition halls and a part of the open-air
grounds.

June 2016 marks the beginning of construction of the new exhibition
halls C5 and C6 including an additional conference area. With a capital
expenditure of around EUR 105 million, two years of construction
time are scheduled for this investment in the future.

Munich, March 31, 2016
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CONSOLIDATED CONSOLIDATED PROFIT
BALANCE SHEET AND LOSS ACCOUNT

as of December 31, 2015 for the business year from January 1 to December 31, 2015
Messe Munchen GmbH Messe Munchen GmbH

| |
ASSETS 31 DEC. 2015 PREVIOUS YEAR 2015 PREVIOUS YEAR
EUR TEUR EUR TEUR
A. Fixed assets 1. Sales 277,440,152.10 309,368
I. Intangible fixed assets 7,334,208.62 6,556 2. Change in work in progress —1,288,965.37 346
Il. Tangible fixed assets 915,085,134.06 939,923 3. Other operating income 6,164,983.98 19,069
III. Investments 38,373,899.99 19,317 282,316,170.71 328,783
960,793,242.67 965,796 4. Event expenses —-117,067,126.68 -122,429
B. Current assets 5. Personnel costs
|. Stocks a) Wages and salaries -50,140,944.19 —44,836
1. Raw materials and supplies 110,531.57 105 b) Social security contributions and pension and support costs
2. Work in progress 1,405,629.25 2,695 of which pension costs EUR 2,781,656.00; previous year TEUR 1,809 —11,023,701.10 -9,520
3. Finished goods and merchandise 43,101.92 27 6. Amortization of intangible fixed assets and depreciation
4. Advance payments 532,253 64 285 of tangible fixed assets —36,623,909.74 —35,731
2.091,516.38 3.112 7. Other operating expenses —48,205,411.97 —42,626
Il. Receivables and other assets 19,255,077.03 73,641
1 Trade receivables 9,041 548.99 13.325 8. Income from participating interests 494,487.04 0
2. Receivables from associated companies 121,757 .47 333 9. Result from participating interests in associated companies 6,427,923.28 4,858
3. Receivables from investment companies 169,942.14 153 10._Other interest and similar income 2,206,648.56 2,057
4. Other assets 6,800,274.36 5740 112 Depreciation on financial assets 0.00 0
. Interest and similar expenses
16,133,522.96 19,551 of which to shareholdees EUR 38,902,487.40; previous year TEUR 30,387
of which interest accrued for long-term provisions: EUR 524,814.00;
IIl. Cash in hand, cash at banks 111,183,862.41 162,480 previous year TEUR 499 —45,060,201.10 —37,863
129,408,901.75 185,143 —35,931,142.22 —-30,948
C. Prepaid expenses and deferred charges 5,179,465.99 2,894 13. Profit on ordinary activities —-16,676,065.19 42,693
1,095,381,610.41 1,153,833 14. Taxes on income —2,666,533.38 —11,958
15. Other taxes —3,585,713.85 —4,324
. __________w | 16. Consolidated net result income for the year before minority interests —22,928,312.42 26,411
EQUITY AND LIABILITIES 31 DEC. 2015 PREVIOUS YEAR 17. Minority interests’ share of result —759,508.86 -719
=R TEUR 18. Consolidated net income for the year —23,687,821.28 25,692
A. Capital and reserves 19. Consolidated accumulated loss in previous year —71,118,760.84 —-96,811
|. Capital subscribed 248,656,580.58 248,656 20. Consolidated accumulated loss —04,806,582.12 —71.119
Il. Capital reserves 79,930,110.21 79,930
Ill. Other revenue reserves 61,267.30 61
IV. Goodwill set off against revenue reserves in previous years —1,775,304.60 -1,775
V. Currency differences 10,940,929.18 5,822
VI. Consolidated accumulated loss —94,806,582.12 -71,119
VII. Minority interests 1,099,840.39 892
244,106,840.94 262,467
B. Shareholder loans 520,755,022.66 520,755
C. Provisions
1. Provisions for pensions and similar liabilities 11,482,733.00 10,280
2. Provisions for taxation 3,476,295.54 16,243
3. Other provisions 39,667,944.46 36,361
54,626,973.00 62,884
D. Liabilities
1. Bank loans and overdrafts 153,898,943.46 195,048
2. Advance payments received from customers 68,540,805.88 65,217
3. Trade liabilities 10,556,200.11 14,199
4. Liabilities to shareholders 38,915,855.74 30,421
5. Other liabilities 3,980,449.11 2,842
275,892,254.30 307,727
E. Deferred income 519.51 0
1,095,381,610.41 1,153,833
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